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The openBC survey “Communication & Networking”
Background and objectives

Objectives of the second openBC survey
• To investigate the communication and networking behavior of users of the 

networking platform openBC

• To produce an international comparison of openBC users

• To analyze developments in comparison with the first openBC survey

Object of investigation
• Survey of registered users on www.openbc.com

• Written questionnaire on www.openbc.com 
(questionnaire in Chinese, German, English, French and Spanish)

• Random selection of users via Flash layer; 
supported by hyperlinks in the openBC newsletter

24,511 users surveyed by openBC
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Implementation of the openBC survey
Multilingualism

Questionnaire in five languages

Language selection
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Analysis of the openBC survey
Target groups in the charts

European users
• Average figures were calculated for different countries in Europe in order to be 

able to produce an international comparison. The European results of the 
survey are made up by openBC users in Belgium, Germany, Finland, France, 
the UK, Italy, the Netherlands, Austria, Sweden, Switzerland and Spain. 

• Other European countries have not been taken into consideration here, due to 
the fact that 100 people or less took part in the survey in these countries.
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Results of the openBC survey
An international comparison of                            
communication & networking

Fittkau & Maaß Consulting
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Networking on the Internet
Comparison of networking online and at events

Basis: openBC users from individual countries,
“very important” and “important”

South America 84.9%
65.3%

Europe 67.9%
63.5%USA 72.1%

65.8%

China 74.9%
68.4%

Australia/New Zealand 63.1%
62.7%

Importance of online 
networking for managing 
contacts and acquiring 
new contacts
Importance of networking 
at events for managing 
contacts
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Networking on the Internet
Importance of networking and networking platforms

Basis: openBC users from individual countries,
“very important” and “important”

South America 84.9%
84.3%

Europe 67.9%
56.6%USA 72.1%

64.7%

China 74.9%
71.8%

Australia/New Zealand 63.1%
48.0%

Importance of online 
networking for managing 
contacts and acquiring new 
contacts
Importance of online 
networking platforms for 
managing contacts
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Networking on the Internet 
Importance of networking for managing contacts

Basis: openBC users from individual countries,
“very important” and “important”

Finland 49.6%Sweden 58.9%

Spain 79.0%

France 74.6%

Italy 77.0%

UK 74.3%

Germany 71.1%

Switzerland 64.0%

Austria 68.8%

The Netherlands 65.2%

Belgium 64.2%
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Networking on the Internet 
Managing contacts on networking platforms

Basis: openBC users from individual countries

South America 15.8%
20.5%

Europe 10.3%
25.4%USA 14.1%

27.9%

China 26.1%
21.8%

Australia/New Zealand 9.3%
27.8%

Three hours and more 
per week
One to three hours per 
week
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Number of confirmed contacts on openBC
Average

Basis: openBC users from individual countries,
average number for all users

with one or more contacts

Finland 37.5Sweden 21.2

France 43.8

Italy 30.7

UK 78.1

Germany 58.8

Switzerland 62.0

Austria 59.5

The Netherlands 67.8

Belgium 80.5

Spain 49.8%
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Number of confirmed contacts on openBC
Average proportion of contacts classified as business-related

Basis: openBC users with one or more confirmed contacts

South America 55.0%

Europe 55.8%
USA 57.6%

China 53.8%

Australia/New Zealand 51.5%

Average number for all 
users with one or more 
confirmed contacts
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Expectations of and experience with openBC
Business contacts and new business

Basis: openBC users,
new contacts made on at least one occasion

South America 58.1%
18.7%

Europe 56.6%
16.4%USA 51.7%

11.9%

China 45.8%
22.0%

Australia/New Zealand 59.8%
8.3%

Business contacts already 
made via openBC
New business opportunities 
already arising via openBC
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Expectations of and experience with openBC
Business contacts made via openBC

Basis: openBC users,
new contacts made on at least one occasion

Finland 52.5%Sweden 41.7%

France 54.6%

Italy 53.4%

UK  53.3%

Germany 61.7%

Switzerland 59.7%

Austria 61.1%

The Netherlands 56.1%

Belgium 66.0%

Spain 63.0%



http://www.fittkaumaass.de 14

Fittkau & Maaß Consulting “Communication & Networking on the Internet”

Online communication with confirmed contacts
Average

Basis: openBC users from individual countries

South America 31.4%

Europe 38.6%
USA 39.9%

China 45.3%

Australia/New Zealand 37.4%

Average for all users 
with one or more 
confirmed contacts
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Forms of Internet communication
Blog readers / Bloggers

Basis: openBC users from individual countries

South America 58.0%
24.0%

Europe 52.3%
14.8%USA 61.4%

20.6%

China 68.2%
34.8%

Australia/New Zealand 56.9%
22.1%

Blog readers
Bloggers


